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Abstract 
 

 This research study Research study Marketing factors influencing the decision to use the 
Mall Bangkae shopping mall. The purpose of this study was to study the demographic factors 
affecting the decision to use The Mall Bangkae shopping mall. Also, consumer behavior was studied 
to determine the choice of the Mall Bangkae shopping center. The results of this research reveal the 
factors influencing the choice behavior of The Mall Bangkae shopping center. Also know about the 
problems encountered in choosing the Mall Bangkae shopping center. There were 400 users of the 
Mall Bangkae shopping center using Convenience Sampling. Only those who cooperated in 
responding to the questionnaire were selected. 
Part 1 Questionnaire about personal information of consumers who come to buy goods or services 
from The Mall Bangkae shopping center, ie sex, age, marital status, education level, occupation, 
average income per month. Residential area The Looklist is an open-ended questionnaire. 
Part 2: The questionnaire on service marketing factors influencing the decision to use The Mall 
Bangkae shopping center. This is a typo-scale question, given the level of influence. And rating 
scale or Rating Scale, which is a measure of interpersonal information. Part 3. Information on the 
marketing mix factors that influence the decision to buy a bicycle. 
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It also found that. The purpose of the decision to use The Mall Bangkae In order to save money 
because it is easy to travel free of charge, it influences the decision to use The Mall Bangkae 
shopping center. And the promotion of marketing. It also found that. The purpose of the decision to 
use The Mall Bangkae In line with the research of Pongpong Wongsup (1997: 130), the factors that 
make customers satisfied with the location are convenience location. Not crowded on a clean, tidy 
journey of the place. 
 


